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INDONESIA’S ECONOMY REMAINS SOLID IN Q2-2025 AMID GLOBAL UNCERTAINTY. INDONESIA'S
ECONOMIC GROWTH IS HIGHER THAN MOST ASEAN AND G-20 COUNTRIES

2nd semester growth target of at least 5.4% to achieve FY 2025 growth of 5.2% Sumber: BPS, Trading Economics

Indonesia's quarterly economic growth
Economic Growth of G-20 & ASEAN

Countries in Q2-2025 (%YoY)



National economic growth needs to be supported
by provinces/districts/cities

MEDIUM-TERM ECONOMIC POLICY STRATEGY: 
ACCELERATING GROWTH TOWARDS 8.0 PERCENT

 Sumber: Bappenas

Increased Productivity
towards Food, Energy, and
Water Self-Sufficiency

Blue Economy and Green
Economy

Cities as Centers of
Economic Growth

Investment: Export-oriented
Foreign Direct Investment
(FDI) and Non-APBN
Investment

Industrialization
(downstreaming): labor-
intensive, export-oriented,
and sustainable

Tourism and Creative
Economy

Digital Transformation 

Government spending on
productivity:

Free Nutritious Meals 
Construction of 3 million
houses

Deregulation of Licensing and
Synchronization of Pro-Growth

Fiscal and Monetary Policies
8 Strategy

Indonesia's Economic Growth
Trajectory 2025-2029



DEMOGRAPHIC BONUS AS AN OPPORTUNITY AND A CHALLENGE A CHALLENGE IN
BUILDING HUMAN RESOURCE PRODUCTIVITY AND DIGITAL TALENT

Indonesia is currently experiencing its lowest population
dependency ratio (demographic bonus peak).

The Dependency Ratio is the ratio between the number of people aged 0-
14 years plus the number of people aged 65 years and above (non-
productive population) compared to the number of people aged 15-64
years (productive age).

1. Indonesia still lacks digital talent that meets industry needs.
Indonesia needs around 9 million digital talents (600,000 people per
year) until 2030.

2.There is a gap between Financial Literacy and Financial Inclusion.
The 2022 Financial Inclusion index is 85.1%, while Financial Literacy is
49.68% in 2022.

3.The number of unbanked people is still relatively large -> namely
97.7 million people or 48% of the population.

4.The majority of Indonesia's workforce still works in the informal
sector. The informal sector accounts for 59.11% of the total working
population. Meanwhile, the remaining 57.18 million people or 40.89%
work in the formal sector.

1. Indonesia has high digital economic potential in the ASEAN
market → Indonesia contributed around 40% of total digital economic
transactions in ASEAN in 2023. In 2025, its growth is projected to
reach USD 109 billion, and is estimated to reach USD 210 to 360 billion
in 2030.

2.A larger productive-age population -> meaning a higher labor
supply to grow the industry. This is a major asset for developing
Indonesia.

3.A population consisting of millennials and Generation Z ->
millennials and Generation Z have unique behavioral patterns,
including 3C (Creative, Confident, and Connected).

CHALLENGES

OPPORTUNITIES

Indonesia entered its demographic bonus
period in 2011, which will end in 2041 

(Indonesia's window of opportunity has 18
years left).



INDONESIA'S INVESTMENT REALISATION IN 2024 EXCEEDS THE PRESIDENT'S TARGET
Investment realisation in 2024 amounted to Rp1714.2 trillion, an increase of 20.8% (yoy). This investment realisation exceeded the
President's target of Rp1,650 trillion (103.9%). The absorption of Indonesian workers (TKI) during 2024 was 2,456,130 people.

To support the economic growth
target of 8% in 2025 to 2029, an
investment target of IDR 13,032.8
trillion has been set.

Top 5 Foreign and Domestic Investment Realizations in 2024

BASED ON ECONOMIC SECTORBASED ON COUNTRY



STRATEGIC INVESTMENT POTENTIAL IN DOWNSTREAM INDUSTRIES IN INDONESIA

Sumber: Kementerian Investasi



PRODUCTIVITY AND COMPETITIVENESS OF INDONESIAN LABOUR

Indonesia's
human resource
competitiveness
ranks 46th out
of 67 countries
worldwide.

Distribution of Working Population by Education as of February 2024 (%)



1.Family-based account ownership for targeted
distribution of government programmes 

2. Improving financial literacy

The President of the Republic of Indonesia, as
Chair of the National Council for Financial
Inclusion, provided the following directives:

perekonomianRI perekonomianRI Kemenko Perekonomian RIw w w . e k o n . g o . i d

FINANCIAL LITERACY AND INCLUSION ARE THE GOVERNMENT'S MAIN AGENDA 
IN ACHIEVING INDONESIA EMAS 2045
Financial inclusion is a condition where everyone has access
to various formal financial products and services that suit
their needs and are beneficial in improving the welfare of
the community.

Cabinet Meeting 21 Maret 2025

The establishment of the Dewan Nasional Keuangan Inklusif (DNKI)
is an implementation of Presidential Regulation 114/2020 on the
National Strategy for Inclusive Finance (SNKI)

Promoting
economic
growth

Accelerating
poverty
alleviation

Reducing
disparities
between
individuals and
regions

SNKI Goals Targeted Groups
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FINANCIAL LITERACY AND INCLUSION CONTINUE TO IMPROVE, 
BUT THERE ARE STILL GROUPS OF PEOPLE WHO HAVE NOT YET ACCESSED FORMAL FINANCIAL SERVICES

Gender

Region

Banking
Products

Demographic

91.3%

95.1%

93.5%

94.1%

Men

Women

Urban

Rural (dan 3T)

Conventional

Sharia

15-17 years

18-25 years

26-35 years

36-50 years

92.6%

92.9%

94.5%

90.0%

92.6%

0.3%

4.5%

79%

Legenda: Relatively Low Value Gap1. Sumber: DNKI ; 2. Sumber: OJK

Category Sub-category Inclusion Lvl (2024)¹
Financial Literacy

59.7
67.8

76.2
85.1 88.7

95

2013 2016 2019 2022 2023 2024

21.8
29.7

38.1

49.7

65.4
75

2013 2016 2019 2022 2023 2024

92,74

65.4

26,1
Gap betweem

inclusion and literacy88.7

66,64
9.6

SNLIK OJK BPS/SNKISNLIK OJK SNLIK OJK

Financial Inclusion

SNLIK OJK

Financial Inclusion
Target for 2045: 98%

Financial Inclusion Target for 2029: 93%
Financial Literacy Target for 2029: 69.35%

RPJPN 2025 – 2045 RPJMN 2025 – 2029
National development
plans are implemented at
the regional level through
RPJPD

Need
alignment with

the RPJMD

51-79 years 89.7%

13.4%

Scope of financial products/services: banking, capital markets, insurance, financing institutions, pension
funds, pawnshops, LKM, fintech lending, payment system operators, BPJS, and other LJK

https://snki.go.id/wp-content/uploads/2024/06/Laporan_Pelaksanaan_SNKI_2023.pdf
https://www.ojk.go.id/id/berita-dan-kegiatan/siaran-pers/Pages/OJK-dan-BPS-Umumkan-Hasil-Survei-Nasional-Literasi-dan-Inklusi-Keuangan-Tahun-2024.aspx


Support for Access to Capital, Assistance, and Business Capacity
Building for Women: PNM Mekaar

Realization of PNM Mekaar Distribution
Jumlah Akun: Pembiayaan:

15,46 Juta 68,23 Triliun
Source: PNM Annual Report 2024

PNM Mekaar (Membina Ekonomi Keluarga
Sejahtera) is a group-based empowerment
service for underprivileged women

MEKAAR FINANCING PROCESS

Basic Group Empowerment 
Joint commitment to advance individual and
group enterprises for family welfare



PROMOTING NATIONAL SELF-RELIANCE THROUGH KOPERASI MERAH PUTIH 
Cooperatives play a role in supporting priority programmes and the President's Asta Cita 2, 3 dan 5

Sumber: Kementerian Koperasi

TARGETS FOR KOPERASI MERAH
PUTIH

MANAGED BUSINESS TARGETS

Number of Active Cooperatives in Indonesia
Registered with the Ministry of Cooperatives



Based on data, the number of Muslims in Indonesia reaches 244.7
million out of a total population of 281.3 million

ACHIEVEMENTS OF INDONESIAN SHARIA ECONOMY AND FINANCE IN THE GLOBAL 
Indonesia's ranking in the Global Islamic Economy Indicator (SGIE) is number 3 after Malaysia and Saudi Arabia.

The Islamic Economic and Financial Ecosystem in Indonesia



Sumber: World Population Review

Countries with the Longest Coastlines

Sumber: iNews

INDONESIA'S ECONOMIC POTENTIAL BASED ON ITS GEOGRAPHICAL ADVANTAGES

Economic potential that can be developed 
1.Fisheries & Aquaculture sea — improvement productivity capture and

cultivation export quality. 
2.Logistics & ports — strengthening domestic and international trade routes

(regional maritime hub). 
3.Marine tourism — islands and coastlines supporting premium tourism

segments (diving, eco-tourism). 
4.Blue economy — renewable energy (offshore wind, tidal), marine

biotechnology (seaweed, bio-products). 
5.Conservation& adaptation to change — restoration mangroves and coastal

management to reduce erosion and increase resilience

Countries with the Most Languages

Indonesia shares the same mainland with Papua New Guinea (New Guinea
Island), so it is not surprising that Indonesia ranks second on the list of
countries with the most living languages, with 711 languages still alive and in
use throughout the archipelago



Sumber: World Population Review

Country with the Most Islands

THE POTENTIAL FOR INDONESIA'S ECONOMIC DEVELOPMENT BASED ON ITS GEOGRAPHICAL ADVANTAGES

Island-based tourism (local/community tourism), local maritime economic development
(fisheries, marine aquaculture), marine biodiversity conservation (impacting ecotourism), as well
as geopolitical dimensions and maritime sovereignty (the basis for managing the Exclusive
Economic Zone). Improved connectivity (transport and digital) is needed to make small islands
an active part of the national economy

Strategic Economic Development Potential



AGRICULTURAL POTENTIAL IN INDONESIA
The size of the agricultural area provides a foundation for supporting national food security: production of rice, corn, soybeans, horticulture, and export commodities. To optimise this, the
government needs to focus on agricultural modernisation (irrigation, technological inputs, distribution), food diversification, and reduction of post-harvest losses.

The rice harvest in January 2025 was 0.42 million hectares, an increase of approximately 0.12 million
hectares (41.84 per cent) compared to January 2024, which reached 0.29 million hectares. Meanwhile, the
potential rice harvest area for February–April 2025 is estimated at 4.14 million hectares.

The total rice harvest area in January–April 2025 is estimated at 4.56 million hectares, an increase of
approximately 0.99 million hectares (27.69 per cent) compared to the rice harvest area in January–April
2024, which was 3.57 million hectares.

source: BPS 2025
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LARGEST COCOA PRODUCING COUNTRY

Indonesia is the third-largest cocoa-producing country in the world.
According to FAO data, Indonesia produced 667,000 tonnes of cocoa in
2022. The majority of this cocoa is exported to the United States, Malaysia,
and Singapore.

(GoodSat)

THE LARGEST COFFEE PRODUCING COUNTRY

According to data from the Foreign Agricultural Service under
the United States Department of Agriculture (USDA), Indonesia
ranks fourth among the world's largest coffee-producing
countries
(portal Informasi Indonesia, Indonesia.go.id)

INDONESIA'S ECONOMIC POTENTIAL BASED ON GEOGRAPHICAL ADVANTAGES



A BRIEF HISTORY OF INDONESIA-SPAIN
RELATIONS
Diplomatic relations between Indonesia and Spain have been strong since 1958.
Bilateral trade value from January to October 2022 was USD 2.41 billion, an increase
of 2.41% compared to the same period in 2021, which was recorded at USD 2.35
billion. Indonesia has experienced a surplus for the past five years. Indonesia's
surplus for the JanuaryOctober period was USD 1.40 billion. 

Spanish investment in Indonesia from January to October 2022 was recorded at USD
14.48 million, a significant increase from the investment realised in 2021, which was
recorded at USD 6.77 million. Spain is one of Indonesia's largest palm oil importers
in the European Union (EU) (2016-2020) and is also a strategic industrial
cooperation partner for Indonesia with joint production and technology transfer
schemes. Spain has advantages in several areas that are currently priorities for
Indonesia: maritime (ports, shipbuilding), infrastructure (toll roads, railways)




